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Study Program: Module:
Bachelor of Arts in Design DB Color
Module Module Code
DB Color DB 203 GB
Module coordinator Faculty
Prof. Timo Rieke Design
Study Program
Bachelor of Arts in Design
Duration Compulsory/elective |ECTS
1 semester Compulsory 3.00
Units of Study
Nr. | Course Compulsory/ | SWS | Workload
elective
1. | Basics of Color Compulsory | 3.00 84
Total (compulsory) 3.00 84

Target competences

The students:

e have an understanding of the importance of color in human perception and

design disciplines;

e can handle color in digital and analog contexts and apply it in a controlled

manner in simple tasks;

e are able to classify and assess the quality of their own work.

Means of assessment

Work documentation

Type of assessment

Pass/fail

Status: 24 June 2020
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Study Program:
Bachelor of Arts in Design

Module:
DB Color

Module Module code
DB Color DB 203 GB
Course Course Type Course Code
Basics of Color Lecture/practical course |DB 203 GB-V1

Teaching professors Faculty Compulsory/elective
Bianka Grottendieck Design Compulsory

Michael Herzog

Prof. Timo Rieke

Frequency ECTS SWS Language |[Group size

Each semester 3.00 3.00 German 20 participants

Contents

In lectures and practical activities, students learn about the importance of color in
design disciplines through the following topics: color and perception; the synesthetics
of color; the semiotics of color; color in design; basic knowledge of color systems; basic
knowledge of color management.

Students compare and discuss the results of the activities in the group and
independently complete an autonomous semester project.

Status: 24 June 2020
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Study Program: Module:

Bachelor of Arts in Design DB Graphic Design
Module Module code

DB Graphic Design DB 200 GB

Module coordinator Faculty

Prof. Marion Lidolt Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester compulsory 6.00

Recommended prerequisites

Previous knowledge from the module Drawing is recommended

Units of Study

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Basic Graphic Design 1 compulsory | 3.00 84
2. |Basic Graphic Design 2 compulsory | 3.00 84
Total (compulsory) 6.00 168

Target competences

After completing the module, students

e are able to apply basic knowledge and skills in image composition and
image design;

e are able to apply knowledge of brainstorming and the design process
in an illustrative context in basic tasks;

e are able to recognize, formulate and analyze design and content
problems under guidance;

e will have knowledge of the variety of technical possibilities of
representation, as well as the primary skills to implement them,;

e are able to work on simple illustrative tasks under guidance and
present them at a basic level.

Means of assessment

Work documentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
DB Graphic Design

Module Module code

DB Graphic Design DB 200 GB

Course Course type Course code

Basic Graphic Design 1 Seminar DB 200 GB-V1
Teaching professors Faculty Compulsory/elective
Prof. Marion Lidolt Design Compulsory

Prof. Roman Bittner

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

Classroom and practical instruction and experimentation with acquired knowledge
and methodological skills in the field of Graphic Design.

Particular attention is given to the following subject areas:
e brainstorming, ideation, scribbling;
e design analysis;
e theoretical discussion in group and individual conversations on image design,
image composition, and on the esthetics and conciseness of visual works;

practical exercises on image composition and image effects;
short presentations and discussions of the exercises and homework.

Module Module code

DB Graphic Design DB 200 GB

Course Course type Course code

Basic Graphic Design 2 Seminar DB 200 GB-V2
Teaching professors Faculty Compulsory/elective
Prof. Marion Lidolt Design Compulsory

Prof. Roman Bittner

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

expression.

Classroom and practical instruction and experimentation with acquired knowledge
and methodological skills in the field of Graphic Design including:

e practical exercises in the field of image conception and image design;
e experimentation with various techniques of representation and expression;

e afinal project of greater complexity, putting the acquired knowledge into a
practical context, building teamwork abilities, and promoting individual

Status: 24 June 2020
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Study Program: Module:

Bachelor of Arts in Design DB Three-dimensional Design
Module Module code

DB Three-dimensional Design DB 201 GB

Module coordinator Faculty

Prof. Hans-Jirgen Lamb Design

Study Program

Bachelor of Arts Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Units of Study

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. | Three-dimensional Design 1 Elective 3.00 84
2. | Three-dimensional Design 2 Elective 3.00 84
Total (elective) 6.00 168

Target competences

Students recognize the aspects of proportion, composition, connection quality, and
surface quality as decisive technical and esthetic design aspects of three-dimensional
form.

They will be able to apply these aspects in practice to constantly new and varying
practical design tasks in the following categories: image, free form, functionally
determined form, and ready-made. The cognitive and "intuitive" skills acquired in
practice can also be applied analytically to other artistic and functionally determined
examples of three-dimensional design and suitably verbalized.

In this way students develop a progressive practical and verbal "expressiveness" in
relation to three-dimensional form. They actively use basic three-dimensional
processes and design techniques in various materials such as paper, cardboard, wood,
metal, clay, plaster, concrete and synthetic materials.

The students know their own individual abilities and talents in dealing with materials,
techniques and processes.

Means of assessment

Work documentation

Type of assessment

Graded examination performance

Status: 24 June 2020 HAWK Seite 13 von 295



Study Program: Module:

Bachelor of Arts in Design DB Three-dimensional Design
Module Module code

DB Three-dimensional Design DB 201 GB

Course Course type Course code
Three-dimensional Design 1 Seminar DB 201 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Hans-Jirgen Lamb Design Elective

Jan Obornik

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants
Contents

In both courses practical procedures of three-dimensional design are taught.
Elements of the lecture are integrated into the practical seminar. In addition, field
trips take place.
Intensive classroom instruction and experimentation with acquired knowledge and
methodological skills in the field of three-dimensional design.

e Modeling techniques in clay/plaster.

e Two-dimensional construction techniques in cardboard.

e Linear construction techniques in wire or similar materials.

Module Module code

DB Three-dimensional Design DB 201 GB

Course Course type Course code
Three-dimensional Design 2 Practical course DB 201 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Hans-Jirgen Lamb Design Elective

Jan Obornik

Frequency ECTS SWS Language Gruppengrolie
Each semester 3.00 3.00 German 20 participants
Contents

In both courses practical procedures of three-dimensional design are taught.

Elements of the lecture are integrated into the practical seminar. In addition, field
trips take place.

Intensive practical experimentation with basic methods of plastic design in the areas

in plaster, silicone, and foam.
e Final semester project.

e High-profile projects with external partners.

of shaping-abrasive techniques in wood, plaster and/or stone and casting procedures
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Study Program: Module:

Bachelor of Arts in Design DB Drawing
Module Module code

DB Drawing DB 202 GB

Module Coordinator Faculty

Prof. Hans-Jirgen Lamb Design

Study Program

Bachelor of Arts Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Units of Study

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |Drawing 1 Elective 3.00 84
2. |Drawing 2 Elective 3.00 84
Total (elective) 6.00 168

Target competences

Students master techniques of sketched design with special attention to perspective
theory. Students draw single objects and compositions consisting of several objects with
special attention to analytical comprehension and constructive transformation of three-
dimensional models of reality into two-dimensional images. They use their knowledge of
the relationship between visual factors and aspects of viewer perception.

Students have command of basic forms of nude drawing both as a distinct area of artistic
development and as a training ground for general aspects of drawing images. They have
unique creativity and an individual capacity for expression in motives of objects, figures,
and space and use line drawing as a functional, gestural, informative and expressive
medium. The course also includes the basic use of digital software and hardware as an
alternative tool of design and presentation technique. Students are familiar with specific
approaches and concepts of graphic representation of objects, figures and space
throughout art history and use them for their own purposes.

Means of assessment

Work documentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
DB Drawing

Module Module code

DB Drawing DB 202 GB

Course Course type Course code
Drawing 1 Seminar DB 202 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Hans-Jirgen Lamb Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German participants

Contents

e individual forms of drawing.

Intensive classroom instruction and experimentation with acquired knowledge and
methodological skills in the field of drawing.

Particular attention is given to the following subject areas:
e perspective and isometric forms of representation;

e object-related studies and technical drawings;

Elements of the lecture are integrated into the practical seminar.

Module Module code

DB Drawing DB 202 GB

Course Course type Course code
Drawing 2 Practical course DB 202 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Hans-Jirgen Lamb Design Elective

Frequency ECTS SWS Language |[Group size

Each semester 3.00 3.00 20 participants

Contents

e Nude drawing.

e Free drawing.

e Technical drawing.

e Digital drawing.

e Figure drawing with and without models.

e Keeping a personal sketch diary.

e Drafting dictations and homework.

Status: 24 June 2020
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Study Program: Module:
Bachelor of Arts in Design FT Branding Strategy and

Corporate ldentity

Module Module code
FT Branding Strategy and Corporate Identity FT 451 GB
Module coordinator Faculty

Prof. Dominika Hasse Design

Study Program

Bachelor of Arts Design

Duration

Compulsory/elective |ECTS

1 semester Elective 6.00

Units of Study:

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |Corporate Identity Analysis Elective 3.00 84
2. |Branding Strategy and Conception Elective 3.00 84
Total (elective) 6.00 168

Target competences

Students can:

analyze branding strategies, corporate identities and corporate design systems
and adapt them to their own concept ideas;

assess the importance of identity and personality to classic products, corporate
brands, to personal branding in social media, and develop strategic
communication concepts;

use creativity techniques and communication tools;
evaluate brand-relevant ideas in the respective communication media;
visualize and document concepts and present their results;

act independently and organize themselves in teams.

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
FT Branding Strategy and
Corporate ldentity

Module Module code

FT Branding Strategy und Corporate Identity FT 451 GB

Course Course type Course code
Corporate Identity Analysis Seminar FT 451 GB-V1
Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

Analysis of brand images, origins, historical development, and environment: sectors,
markets, companies and society.

Product Brands and Corporate Brands — basics, concepts, case studies, Cl process flows:
analysis, planning, design, and evaluation.

Module Module code

FT Branding Strategy und Corporate Identity FT 451 GB

Course Course type Course code
Branding Strategy and Conception |Seminar FT 451 GB-V2
Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

transfer in design.

e Methods for idea development.

e Methods of self and external evaluation.

e Definition of the relevant aspects of branding for briefings.

e Creativity techniques and communication tools for the development of branding

e |dea presentation such as moodboards and personas.

Status: 24 June 2020
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Module:
FT Communication —

Study Program:

Bachelor of Arts in Design

Theory and Research

Module Module code
FT Communication — Theory and Research FT 450 GB
Module coordinator Faculty

Prof. Dr. Alexander Schimansky Design

Study Program

Bachelor of Arts Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Units of Study:

Nr. [Course Compulsory/ | SWS | Workload
elective
1. |Communication Analysis Elective 3.00 84
2. |Communication Strategy Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students are able to:

envision advertising communication as a comprehensive process from market
research and communication strategy to communication design and media
planning;

comprehend the connection between analysis, strategy development and creative
implementation as an fundamental prerequisite for successfully reaching a target
group;

orchestrate the special importance and role of strategic communications planning
for a consistent presentation of market messages;

know and differentiate between relevant psychological and sociological theories
and empirical findings for understanding people in a market, consumer and
advertising context;

understand the suitability of qualitative methods for exploring market, consumer
and advertising-related issues;

take the perspective of advertising companies and advertising agencies and know
their customer requirements;

define real-life problems from everyday consumer and advertising life as
hypothetical questions (briefings) and from this develop a case study with a
specific communication problem between a brand and its target group;
independently plan and organize and in small groups jointly implement a
qualitative market research study, analyze the data, and identify suitable
consumer and brand insights;

derive strategic recommendations for addressing specific target groups and design
communicative campaign solutions.
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Module:
FT Communication —

Study Program:
uey & Theory and Research

Bachelor of Arts in Design

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance
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Module:
FT Communication —

Study P :
udy Program Theory and Research

Bachelor of Arts in Design

Module Module code

FT Communication — Theory and Research FT 450 GB

Course Course type Course code
Communication Analysis Seminar FT 450 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Dr. Alexander Schimansky Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants
Contents

e Mediation of the theoretical and methodological fundamentals of market and
target group analysis.

e Significance and research of emotions, motives and values as well as
psychographic and socially determining factors of human behavior in the context
of consumption and advertising.

e Introduction to the methods of psychological market research;

e Fields of application and potential insights within the framework of consumption
and communication analysis.

e Conditions and approaches for conducting qualitative individual and group
interviews;

e Application of associative and projective techniques in the context of focus groups
and workshops.

e Planning, implementation and analysis of an original market research study.

Module Module code

FT Communication — Theory and Research FT 450 GB

Course Course type Course code
Communication Strategy Seminar FT 450 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Dr. Alexander Schimansky Design Elective

Frequency ECTS SWS Language |Group size

Each semester 3.00 3.00 German 20 participants
Contents

e Introduction to comprehensive advertisement planning and design processes.

e Basic strategic development and planning of target-group oriented
communications.

e Function of corporate communication goals.
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Module:
FT Communication —

Study Program:
uey & Theory and Research

Bachelor of Arts in Design

e Development of agency briefings and their importance to the strategic planning
process.

e Application-oriented formation of consumer and brand insights and its use in the
development of brand messages.

e Preparation of the Creative Brief (Copy Strategy) as the central result of the
strategic planning process.

e The impact of successful advertising and communication.

e Design of messages and emotional advertising styles for specific target groups.
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Study Program: Module:

Bachelor of Arts in Design FT Digital Environments
Module Module code

FT Digital Environments FT 452 GB

Module coordinator Faculty

Prof. Stefan Wolwer Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS
1 semester Elective 6.00

Units of Study:

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |History of Digitization Elective 3.00 84
2. |Society and Digitization Elective 3.00 84
Total (elective) 6.00 168

Target competences

e Ability to recognize and insert digitality and related design and technological
parameters in social and cultural contexts.

e Knowledge of art, culture, design and techno-historical discussions dealing with
digitality.

e Ability to evaluate and critically review relevant publications.
e Ability to scientifically examine digitality in the field of design.

e Mastery of scientific methods and technical terms.

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance

Status: 24 June 2020 HAWK Seite 23 von 295



Study Program:
Bachelor of Arts in Design

Module:
FT Digital Environments

Module Module code

FT Digital Environments FT 452 GB

Course Course type Course code

History of Digitization Seminar FT 452 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Dr. Stephan Schwingeler Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 20 participants

Contents

Students explore the history and potential of digital media and discuss design

options.

Module Module code

FT Digital Environments FT 452 GB

Course Course type Course code

Society and Digitization Seminar FT 452 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Dr. Stephan Schwingeler Design Elective

Frequency ECTS SWS Language |[Group size

Each semester 3.00 3.00 20 participants

Contents

Students look at social developments, analyze the influence on design using methods of
design research, and present their findings.

Status: 24 June 2020
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Module:

Study Program: FT Ergonomics and Product Design —
Bachelor of Arts in Design Historical and Contemporary Contexts
Module Module code

FT Ergonomics and Product Design — Historical and

Contemporary Contexts FT 456 GB

Module coordinator Faculty

Prof. Andreas Schulz Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/ elective | ECTS

1 semester Elective 6.00

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. | Object Elective 3.00 84
2. | New Materials Elective 3.00 84
Total (elective) 6.00 168

Target competences

The participants have a sophisticated understanding of products and their use and
can technically describe this. They know the criteria for a design that focuses on
people. They know how to collect primary and secondary data on a product. They
can take a sophisticated look at issues of sustainability and classify materials and
technologies accordingly.

In addition to the general history of design, a historical and methodological
understanding of design is also taught specifically for the field of Product Design.
This gives students a broad overview of and insight into their area of specialization
and its leading figures. They learn to place and orient themselves in the world of
product design.

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance
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Module:

Study Program: FT Ergonomics and Product Design —
Bachelor of Arts in Design Historical and Contemporary Contexts
Module Module code

FT Ergonomics and Product Design — Historical and FT 456 GB
Contemporary Contexts

Course Course type Course code

Object Seminar FT 456 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Andreas Schulz Design Elective

Frequency ECTS SWS Language Group size

Winter semester only 3.00 3.00 German 20 participants
Contents

Discussion and definition of product language and design evaluation. Overview of
ergonomics and product interface. Human centered design and demographical change.
Basics on primary and secondary data collection in relation to the use of products.

Module Module code

FT Ergonomics and Product Design — Historical and FT 456 GB
Contemporary Contexts

Course Course type Course code
Product Design — Historical and Seminar FT 456 GB-V2
Contemporary Contexts

Teaching professor Faculty Compulsory/elective
Prof. Matthias Ries Design Elective
Frequency ECTS SWS Language Group size
Winter semester only 3.00 3.00 German 20 participants
Contents

Design history and methodology specific to Product Design. Discussion of scientific
research and experimentation with methods in small group exercises.
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Study Program: Module:

Bachelor of Arts in Design FT Material Esthetics
Module Module code

FT Material Esthetics FT 455 GB

Module coordinator Faculty

Prof. Hartwig Gerbracht Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Recommended prerequisites

Basic knowledge of art and design history, basic knowledge of color perception and
effect.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Material Esthetics Elective 3.00 84
5. Preparation of a Field Trip or Exhibition Elective 3.00 84
Total (elective) 6.00 168

Target competences

e Knowledge of developments and phenomena of material esthetics in applied
arts, architecture and everyday life (focus: from the 20th century onwards).

e Knowledge of the effects and significance of material esthetics.

e Knowledge of the role of non-material elements, such as light and sound, as well
as social and economic factors.

e Practical experience in material esthetics (perception).

e Knowledge of artistic and scientific research and documentation of esthetic
viewpoints and insights.

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance

Status: 24 June 2020 HAWK Seite 27 von 295



Study Program:
Bachelor of Arts in Design

Module:
FT Material Esthetics

Module Module code

FT Material Esthetics FT 455 GB

Course Course type Course code
Material Esthetics Lecture FT 455 GB-V1
Teaching professors Faculty Compulsory/elective
Prof. Hartwig Gerbracht Design Elective

N. N.

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

esthetics.

e Field trips.

e Preparation of a report.

The relationship between artwork/design object and its viewer. What sensory
experiences can the artist and the viewer have with the work?

e Artistic-scientific research of aesthetic viewpoints.

e Practical exercises for the sophisticated perception and assessment of material

e Documentation and analysis of specific assignments.

Module Module code

FT Material Esthetics FT 455 GB

Course Course type Course code
Preparation of a Field Trip or Lecture/practical course |FT 455 GB-V2
Exhibition

Teaching professors Faculty Compulsory/elective
Prof. Hartwig Gerbracht Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

e Preparation, implementation and follow-up of excursions or exhibitions.
e Documentation and analysis of specific assignments.

e Practical experience with presentations (analog/digital/lecturing).
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Study Program: Module:

Bachelor of Arts in Design FT Spaces
Module Module code

FT Spaces FT 454 GB

Module coordinator Faculty

Prof. Gliinter Weber Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Recommended prerequisites

Scientific work

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Spatial Theory Elective 3.00 84
2. |Spatial Analysis Elective 3.00 84
Total (elective) 6.00 168

Target competences

Working with concrete examples, students work in teams to analyze
architectural space on a basic scientific level. They classify the results and
discuss them during an on-site field trip and in weekly meetings.

The students:
e know important theories of interior design and their historical context;

e examine representative examples of excellence in interior design and their
architects as well as current spatial concepts and their protagonists;

e know the relationships between spatial elements and their effects on the
users;

e analyze spatial concepts with textual and graphic resources and interpret
them in a spatial exhibition;

e can combine and display individual components drawn from the course
contents in a well-balanced presentation.

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
FT Spaces

Module Module code

FT Spaces FT 454 GB

Course Course type Course code

Spatial Theory Seminar FT 454 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Gliinter Weber Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 20 participants

Contents

Lectures on theories of modern interior design, their protagonists and representative
projects; classification of representative projects/objects in the history of
architecture and space; introduction to construction-related issues; preparation,
implementation and follow-up of subject-related field trips to representative
projects; the individual development of an independent work method, the
enhancement of independent study methods and skills.

Module Module code

FT Spaces FT 454 GB

Course Course type Course code

Spatial Analysis Seminar FT 454 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Glinter Weber Design Elective

Frequency ECTS SWS Language |[Group size
Summer semester only 3.00 3.00 20 participants

Contents

The analysis (systematic review, from theoretical to experimental, critical discussion) of
model projects/objects; textual and graphic preparation of the analysis of representative
projects according to defined parameters of interior design; spatial interpretation of
representative views on interior design e.g. a spatial installation; discussion on
visualization and the communication of one's own ideas through explanations, diagrams,
sketches, plans and visualizations; presentation and documentation of the project work
developed in the seminar and in homework. Practical experience with presentations
(analog/digital/lecturing).
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Study Program:
Bachelor of Arts in Design

Module:
FT Perception of Light
and Color

Module Module code
FT Perception of Light and Color FT 453 GB
Module coordinator Faculty

Prof. Dr. Paul Walter Schmits-Reinecke Design

Study Program

Bachelor of Arts in Design

Duration

Compulsory/elective |ECTS

1 semester

Elective 6.00

Units of Study:

Nr. [ Veranstaltungsname Compulsory/ | SWS | Workload
elective
1. |Color Theory Elective 3.00 84
2. |Visual Perception Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students:

research;

perception;

them;

fields of application in Design;

e know the different fields of color research.

e know scientific references and methods of general perception of theory and

e know the concepts and methods of psychology and physiology in the field of visual
e know the importance of perception models for the designer and are able to apply
e know the linguistic and cultural levels of meaning of color and perception and their

e know the basics of color material guaging and can apply color systems;

Means of assessment

Presentation / study assignments / written examination

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
FT Perception of Light
and Color

Module Module code

FT Perception of Light and Color FT 453 GB

Course Course type Course code

Color Theory Lecture FT 453 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Markus Schlegel Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

e The psychology of Color.

e Color (Color/ Paint/ Language);

e Color materials & colored materials.

e Color orders and system codes to collections.

e The levels of meaning of color/perception (cultural context).

In lectures on Color Theory and its application in practical situations (exercises) six
core topics are covered.

e Color research fields such as research color trends/ human-centered color
concepts / color master plan.

Module Module code

FT Perception of Light and Color FT 453 GB

Course Course type Course code

Visual Perception Lecture FT 453 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Dr. Paul Walter Schmits- Design Elective

Reinecke

Frequency ECTS SWS Language Group size
Summer semester only 3.00 German 20 participants

Contents

e Basics of psychological and physiological perception research, perception
circle (stimulus-representation and response).

e Cell structure and mechanisms of neuronal signal transduction and processing.
e Structure of the eye and retina, receptive fields, visual performance.

e Development of the virtual space presentation using contour,
figure/background and depth stimuli, motion detection, awareness.
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Study Program: Module:
Bachelor of Arts in Design GEE Brand Experimentation
And Experience

Module Module code
GEE Brand Experimentation and Experience GEE 302 GB
Module coordinator Faculty

Prof. Dominika Hasse Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS
1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Brand Research & Experimentation Elective 3.00 84
2. | Prototyping und Documentation Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students are able to:

e individually or in teams experiment with brand communication solutions in
order to stimulate an analytical and critical message;

e investigate product range and perception and design and develop a requirement
profile out of it;

e develop branding options experimentally and with open results;

e to understand all forms of communication as mediums that can create
experiences in a brand context;

e create prototypes, document the experimentation and evaluate the effects.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:

Bachelor of Arts in Design

Module:
GEE Brand Experimentation
And Experience

Module

Module code

GEE Brand Experimentation und Experience

GEE 302 GB

Course Course type Course code

Brand Research & Experimentation |Seminar GEE 302 GB-V1
Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

formed?)

Research methods (How are brands perceived?) Problem definition (How
can/should an image be defined?)

Methods and techniques of Brainstorming (How can/should the image be

Module

Module code

GEE Brand Experimentation und Experience

GEE 302 GB

Course Course type Course code
Prototyping und Documentation Seminar GEE 302 GB-V2
Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

Methods of evaluating results.

Design and implementation using examples of analog and digital brand scenarios;
review, evaluation and documentation;
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Study Program: Module:
Bachelor of Arts in Design GEE The Artist’s Book —
Concept and Design

Module Module code

GEE The Artist’s Book — Concept and Design GEE 316 GB

Module coordinator Faculty

Paul Kunofski Organizational units

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. | Conception of an Artist’s Book Elective 3.00 84
2. |Realization of an Artist’s Book Elective 3.00 84
Total (elective) 6.00 168

Target competences

Students can work under guidance on an illustration project from conception to
realization within a specific time frame.

They have the knowledge necessary for expert implementation: print quality, binding,
specifications of book design, paper qualities and attributes, elaboration and
presentation.

They develop an their own creative illustration technique — digital, manual or
printmaking —and apply it appropriately.

They have knowledge of historical, current and innovative illustration styles and
presentation techniques.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
GEE The Artist’s Book —
Concept and Design

Module

Module code

GEE The Artist’s Book — Concept and Design

GEE 316 GB

Course Course type Course code
Conception of an Artist’s Book Seminar GEE 316 GB-V1
Teaching professor Faculty Compulsory/elective
Paul Kunofski Organizational units Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants

Contents

e Finding subjects.

e Conception and sketching.

e Group and individual theoretical discussions of work projects.

e Assignments and exercises with an emphasis on Etching, Lithography,
letterpress printing (using individually chosen techniques) in the applied field
of bibliophile books and free graphics.

e alternatives to graphic printing techniques.

e Assignments and exercises using manual techniques such as drawing and
painting, using digital techniques such as Photoshop, and lllustrator, and on
their preparation according to the specifications of print media.

Module

Module code

GEE The Artist’s Book — Concept and Design

GEE 316 GB

Course

Course type

Course code

Realization of an Artist’s Book

Seminar

GEE 316 GB-V2

Teaching professor

Faculty

Compulsory/elective

Paul Kunofski Organizational units Elective
Frequency ECTS SWS Language Group size
Each semester 3.00 3.00 German 20 participants

Contents

Structuring and time management of the work project;

Analytical comparison of artistic standpoints and expressive possibilities in group
and individual discussions;

e Elaboration and presentation. Documentation as PDF.
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Study Program:
Bachelor of Arts in Design

Module:

GEE Digital3D Tools

Module Module code
GEE Digital 3D Tools GEE 313 GB
Module coordinator Faculty

Prof. Andreas Schulz Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Recommended prerequisites

CAD1

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Introduction to Generative Tools and Product Elective 3.00 84
Design
2. |Applied Use of Generative Tools and Product Elective 3.00 84
Design
Total (elective) 6.00 168

Target competences

Ability to discuss experimental design and technology.

Knowledge of current specialized software in the field of robotics, generative

design tools.

The ability to apply an innovative approach to specialized knowledge of
appropriate technologies such as 3D printing and robotics.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program: Module:

Bachelor of Arts in Design GEE Digital 3D Tools
Module Module code

GEE Digital 3D Tools GEE 313 GB

Course Course type Course code
Introduction to Generative Tools Practical course GEE 313 GB-V1

and Product Design

Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants
Contents

Introduction to the use of generative tools and their implementation in 3D printing,
robotics and other digital technologies. Plugin solutions such as: Unity, HAL,
Grasshopper, etc.

Module Module code

GEE Digital 3D Tools GEE 313 GB

Course Course type Course code
Applied Use of Generative Practical course GEE 313 GB-V2
Tools and Product Design

Teaching professor Faculty Compulsory/elective
N. N. Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 Personen
Contents

Application of acquired software knowledge to technologies such as robotics, virtual
modelling, hands-on research.

Experimental application of hardware and software solutions.
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Study Program: Module:
Bachelor of Arts in Design GEE Digital Future Lab —
Narration and Experience (A)

Module Module code
GEE Digital Future Lab — Narration and Experience (A) GEE 304 GB
Module coordinator Faculty

Prof. Christian Mahler Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Recommended prerequisites

Basics in the creative use of digital media.

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |Research Elective 3.00 84
2. |Experimentation and Innovation Elective 3.00 84
Total (elective) 6.00 168

Target competences

e Development of the design potential of new media formats and
technologies through experimentation.

e Differentiation and critical analysis of current media formats.
e Development of new design strategies through digital media.
e Development of prototypes.

e Interdisciplinary teamwork skills.

e Analytical documentation and presentation of work methods and
results, as well as individual working methods and results.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
GEE Digital Future Lab —
Narration and Experience (A)

Module Module code

GEE Digital Future Lab — Narration and Experience (A) GEE 304 GB

Course Course type Course code
Research Seminar GEE 304 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Christian Mahler Design Elective

Frequency ECTS SWS Language Group size
Winter semester only 3.00 3.00 German 20 participants

Contents

Development of the design potential of digital media formats and technologies through
analytical observation. Development of a design research question based on current
technological developments and trends in the field.

Module

Module code

GEE Digital Future Lab — Narration and Experience (A)

GEE 304 GB

Course

Course type

Course code

Experimentation and Innovation

Practical course

GEE 304 GB-V2

Teaching professor Faculty Compulsory/elective
Prof. Christian Mahler Design Elective

Frequency ECTS SWS Language Group size
Winter semester only 3.00 3.00 German 20 participants

Contents

Development of the design potential of digital media formats and technologies through
experimentation. Documentation and analysis of results. Development of prototypes.
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Study Program:
Bachelor of Arts in Design

Module:

GEE Digital Future Lab —
Narration and Experience (B)

Module Module code
GEE Digital Future Lab — Narration and Experience (B) GEE 305 GB
Module coordinator Faculty

Prof. Stefan Wolwer Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Recommended prerequisites

Basics in the creative use of digital media.

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Research Elective 3.00 84
2. |Experimentation and Innovation Elective 3.00 84
Total (elective) 6.00 168

Target competences

digital media.

social and design futures.
e Development of prototypical scenarios.

e Interdisciplinary teamwork skills.

e Analytical documentation and presentation of work methods and results.

e Derive future needs and design strategies from previous developments in

e Ability to discuss design fictions and formulate speculative assumptions about

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
GEE Digital Future Lab —
Narration and Experience (B)

Module

Module code

GEE Digital Future Lab — Narration and Experience (B)

GEE 305 GB

Course Course type Course code
Research Seminar GEE 305 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Stefan Wolwer Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

After an introduction, together students research design futures and perspectives and
discuss and critique them against the backdrop of social and societal relationships in
the context of the increasing algorithmization of the surrounding world.

Module

Module code

GEE Digital Future Lab — Narration and Experience (B)

GEE 305 GB

Course

Course type

Course code

Experiment und Innovation

Practical course

GEE 305 GB-V2

Teaching professor Faculty Compulsory/elective
Prof. Stefan Wolwer Design Elective

Frequency ECTS SWS Language |[Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

Students create speculative future narratives in various media formats and analyze
the results in a group presentation.
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Module:
GEE Printmaking: Experimentation,
Material, Composition

Study Program:
Bachelor of Arts in Design

Module Module code
GEE Printmaking: Experimentation, Material, Composition GEE 318 GB

Module coordinator Faculty

Marcel Kreipe Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
Elective
1. |Introduction and Ideation Elective 3.00 84
2. |Realization and Implementation Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students possess unique and individually expressive abilities in the area of graphic
representation. They have skills in open-ended experimentation with various creative
presentation techniques and materials. They are able to analyze their findings and
transfer them into design practice. They consciously detach themselves from their
habitual design concepts and open themselves individually to new, goal-oriented
approaches. They are able to make decisions regarding form, color, structure and
composition and to represent these decisions comprehensibly. They are able to work on
a concrete subject matter and apply technique and contents in a methodically structured
approach.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Module:

Study Program: GEE Printmaking: Experimentation,
Bachelor of Arts in Design Material, Composition

Module Module code

GEE Printmaking: Experimentation, Material, Composition GEE 318 GB

Course Course type Course code
Introduction and Ideation Seminar GEE 318 GB-V1
Teaching professor Faculty Compulsory/elective
Marcel Kreipe Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants
Contents

e Exercises in manual and digital printmaking techniques (focus on screen printing,
risograph, digital printing, intaglio type).

e Exercises on the specific properties of different materials and their possible
application in further production processes.

e Exercises in techniques of graphic representation (collage, scrapboard, painting,
drawing, monotype).

e Manual and digital production of artwork using the most commonly used
programs (Photoshop, lllustrator, InDesign).

e \Workshop-related safety training.

Module Module code

GEE Printmaking: Experimentation, Material, Composition GEE 318 GB

Course Course type Course code
Realization and Implementation Seminar GEE 318 GB-V2
Teaching professor Faculty Compulsory/elective
Marcel Kreipe Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 German 20 participants
Contents

e Artistic experimentation on a given subject with freely chosen printmaking
methods.

e Exercises in combining and reinterpreting various manual and digital techniques.

e Haptic processing using a variety of techniques and materials (plotting, laser
cutting, embossing).

e Experimental exercises in training individual expressive abilities.

e Transfer of the acquired knowledge to a subject-related graphic medium, product
or object.
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Study Program: Module:

Bachelor of Arts in Design GEE Experimental Printmaking
Module Module code

GEE Experimental Printmaking GEE 315 GB

Module coordinator Faculty

Paul Kunofski Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
Elective
1. | Graphic and Printmaking Techniques Elective 3.00 84
2. | Experimental Printmaking Elective 3.00 84
Total (elective) 6.00 168

Target competences

After completing the module, students will have basic practical and theoretical
knowledge of the general expressive and functional possibilities of various experimental
and artistic printmaking vehicles.

They are able to apply and justify ideas, strategies and methods to develop individual
artistic and creative concepts.

They are able to assess unconventional solutions with regard to specialized or
application-oriented working methods. The students know and observe the safety
regulations in the printing workshop and similar facilities.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:

GEE Experimental Printmaking

Module

Module code

GEE Experimental Printmaking

GEE 315 GB

Course Course type Course code
Graphic and Printmaking Seminar GEE 315 GB-V1
Techniques

Teaching professor Faculty Compulsory/elective
Paul Kunofski Design Elective

Frequency ECTS SWS Language Group size

Each semester 3.00 3.00 20 participants

Contents

Instruction in health and safety regulations of the workshop. Through simple
exercises, artistic, experimental and printmaking techniques are tested,
combined and varied.

Module

Module code

GEE Experimental Printmaking

GEE 315 GB

Course Course type Veranstaltungscode
Experimental Printmaking Seminar GEE 315 GB-V2
Teaching professor Faculty Compulsory/elective
Paul Kunofski Design Elective

Frequency ECTS SWS Language |[Group size

Each semester 3.00 3.00 German 20 participants

Contents

Conception and design of an experimental artistic picture series.
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Study Program: Module:

Bachelor of Arts in Design GEE Experimental Wood Design
Module Module code

GEE Experimental Wood Design GEE 308 GB

Module coordinator Faculty

Andreas Kristl Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. | Experimental Design with Wood Elective 6.00 168
Total (elective) 6.00 168

Target competences

Students possess basic technological knowledge in theory and practice about solid
wood, wood-based materials, and surface treatment. They can independently and
responsibly produce simple workpieces with manual work techniques and mechanical
working processes. Students use basic woodworking techniques as an aid in design and
apply them experimentally and systematically. They have developed the ability to
recognize design and technological functional relationships based on empirical practice,
to evaluate them both independently and in discussion and to make design decisions
based on this knowledge. They can apply this knowledge in production and design
process planning.

Students have acquired basic knowledge and skills in experimental design
development, time management and teamwork.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
GEE Experimental Wood Design

Module Module code

GEE Experimental Wood Design GEE 308 GB

Course Course type Course code
Experimental Design with Wood Seminar GEE 308 GB-V1
Teaching professor Faculty Compulsory/elective
Andreas Kristl Design Elective

Frequency ECTS SWS Language Group size

Each semester 6.00 6.00 German 20 participants
Contents

Practical basics: mechanical wood processing/certification for the installation and
operation of high-speed woodworking machines; occupational safety. Introduction to
surface treatment of wood-based materials. Technological and theoretical basics of
wood/wood-based materials. Hands-on experimentation with material and
technological exercises taking into consideration functional and aesthetic aspects.
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Study Program:
Bachelor of Arts in Design

Module:
GEE Experimental
Information Design

Module Module code
GEE Experimental Information Design GEE 320 GB
Module coordinator Faculty

Prof. Alessio Leonardi Design

Study Program

Bachelor of Arts in Design

Duration

Compulsory/elective

ECTS

1 semester

Elective

6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Experimental Information Design A Elective 3.00 84
2. | Experimental Information Design B Elective 3.00 84
Total (elective) 6.00 168

Target competences

information design.

e Concept visualization.

solutions developed.

e Knowledge of past and present experimental approaches in

e Presentation with critical analysis of the experimental design

e Research and critical analysis of case studies in orientation and
information; system design, both digital and analogue.

e Problem formulation, media selection, structuring of information.

Means of assessment

Documentation, presentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:
GEE Experimental
Information Design

Module

Module code

GEE Experimental Information Design

GEE 320 GB

Course Course type Course code
Experimental Seminar GEE 320 GB-V1
Information Design A

Teaching professor Faculty Compulsory/elective
Prof. Alessio Leonardi Design Elective

Frequency ECTS SWS Language Group size
Periodic 3.00 3.00 German 20 participants
Contents

Students work individually or in teams on experimental information design,
investigating the possibilities of innovative, non-conventional forms of conveying
messages and orientation.

Based on real or invented situations they define a problem, find suitable media with
which they will experiment and work, create or sketch prototypes that explain their
concept, and document and present their work.

Module Module code

GEE Experimental Information Design GEE 320 GB

Course Course type Course code
Experimental Project GEE 320 GB-V2
Information Design B

Teaching professor Faculty Compulsory/elective
Prof. Alessio Leonardi Design Elective

Frequency ECTS SWS Language Group size
Periodic 3.00 3.00 German 20 participants
Contents

Project work, documentation and analysis of the results.
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Study Program: Module:

Bachelor of Arts in Design GEE Experimental Communication
Module Module code

GEE Experimental Communication GEE 300 GB

Module coordinator Faculty

Prof. Barbara Kotte Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS
1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Research and Ideation Elective 3.00 84
2. | Prototyping und Documentation Elective 3.00 84
Total (elective) 6.00 168

Target competences

Students work individually or in teams on experimental communication solutions that
lead to actions (interventions) on human behavior. They

e observe behavior and develop concrete problem formulation;
e develop experimental and open-ended communication solutions;
e understand that anything is a medium that can create experiences;

e create prototypes, document experiments and assess the impact.

Means of assessment

Presentation, documentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Module:

GEE Experimental Communication

Module Module code

GEE Experimental Communication GEE 300 GB

Course Course type Course code
Research and Ideation Seminar GEE 300 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Barbara Kotte Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants
Contents

Research methods (How do humans behave?)

Problem identification (In what way should they change their

behaviour?)

Techniques of ideation (What would change their behaviour?)

Module Module code
GEE Experimental Communication GEE 300 GB
Course Course type Course code

Prototyping and Documentation Seminar

GEE 300 GB-V2

Teaching professor Faculty Compulsory/elective
Prof. Barbara Kotte Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants

Contents

e Design and construction of a prototype.
e Observation and documentation.
e Methods of impact assessment.
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Study Program:
Bachelor of Arts in Design

Module:
GEE Metal Object
Experimentation

Module Module code
GEE Metal Object Experimentation GEE 310 GB
Module coordinator Faculty

Prof. Hartwig Gerbracht Design

Study Program

Bachelor of Arts in Design

Duration

Compulsory/elective

ECTS

1 semester

Elective

6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. | Metal Object Experimentation 1 Elective 3.00 84
2. |Metal Object Experimentation 2 Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students are able to:

utensil containers;

e to produce relevant samples/models;

e experimentally develop a subjective, creative/artistic means of expression in one
of the following fields: architectural detail; distinctive small furniture; tableware;

e to document, analyze, and present the work process, work methods and results.

Means of assessment

Presentation, documentation,

Type of assessment

Graded examination performance
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Module:

Study Program: GEE Metal Object
Bachelor of Arts in Design Experimentation

Module Module code

GEE Metal Object Experimentation GEE 310 GB

Course Course type Course code

Metal Object Experimentation 1 Practical course GEE 310 GB-V1
Teaching professor Faculty Compulsory/elective
Prof. Hartwig Gerbracht Design Elective

Frequency ECTS SWS Language Group size
Winter semester only 3.00 3.00 German 20 participants
Contents

This unit aims for the experimental, artistic, and research development or
elaboration of a hypothesis in the fields of tableware, utensil containers, distinctive
small furniture, or architectural object/building detail.

The students individually research, experiment and analyze places, actions, objects
or techniques and discuss and critique them on the basis of their own design
standards.

Neighboring disciplines will be explored in the process.
The students sketch subject-related three-dimensional objects/models/ patterns.

Research, experiment and research results are discussed weekly.

Module Module code

GEE Metal Object Experimentation GEE 310 GB

Course Course type Course code

Metal Object Experimentation 2 Practical course GEE 310 GB-V2
Teaching professor Faculty Compulsory/elective
Prof. Hartwig Gerbracht Design Elective

Frequency ECTS SWS Language Group size
Winter semester only 3.00 3.00 German 20 participants
Contents

In this unit students further develop the knowledge gained in experimentation in
order to find and apply new expressive possibilities of the chosen medium in a goal-
oriented way.

The knowledge gained and potential are creatively analyzed and documented.
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Study Program:
Bachelor of Arts in Design

Module:

GEE Jewelry Object
Experimentation

Modulname Modulcode
GEE Jewelry/Body-related Object Experimentation GEE 311 GB
Module coordinator Faculty
Prof. Melanie Isverding Design
Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00
Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. [ Course Compulsory/ | SWS | Workload
elective
1. |Jewelry/Body-related Object Experimentation 1 Elective 3.00 84
2. |Jewelry/Body-related Object Experimentation 2 Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students are able to:

and decorative objects;

e produce patterns/models relative to a specific thematic area;

e to make and prepare master patterns for metal or plastic casting;

e design and produce objects of jewelry experimenting with semi-finished
products, materials from nature and the consumer world, and ready-mades;

e develop a subjective, creative/artistic form of expression in the field of jewelry

e to document, analyze, and present work processes, work methods and results.

Means of assessment

Presentation, documentation,

Type of assessment

Graded examination performance
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Module:

Study Program: GEE Jewelry Object
Bachelor of Arts in Design Experimentation

Module Module code

GEE Jewelry/Body-related Object Experimentation GEE 311 GB

Course Course type Course code
Jewelry/Body-related Object Practical course GEE 311 GB-V1
Experimentation 1

Teaching professor Faculty Compulsory/elective
Prof. Melanie Isverding Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants
Contents

e The experimental, artistic, and research development or elaboration of a
hypothesis in the field of jewelry and body-related objects.

e The students individually research, experiment and analyze the range of issues and
casting techniques and discuss and critique them on the basis of their own design
standards.

e Collecting, arranging, and evaluating materials for the production of jewelry and
body-related objects.

e Experimenting with semi-finished products, materials from nature and the artistic
world, and ready-mades for use in jewelry making.

e Students create three-dimensional casting models/patterns.

Module Module code

GEE Jewelry/Body-related Object Experimentation GEE 311 GB

Course Course type Course code
Jewelry/Body-related Object Practical course GEE 311 GB-V2
Experimentation 2

Teaching professor Faculty Compulsory/elective
Prof. Melanie Isverding Design Elective

Frequency ECTS SWS Language Group size
Summer semester only 3.00 3.00 German 20 participants
Contents

e Realization of casting patterns with close observation of the process.
e Casting model and data transfer to an outside metal casting company.

e Follow-up of the cast objects — surface design of the cast objects.
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Modulname:
GEE Color as an Experiment —
Color Perception Lab

Study Program:
Bachelor of Arts in Design

Module Module code
GEE Color as an Experiment — Color Perception Lab GEE 306 GB
Module coordinator Faculty

Prof. Timo Rieke Design

Study Program
Bachelor of Arts in Design

Duration Compulsory/ elective | ECTS
1 semester Elective 6.00

Recommended prerequisites

Proficiency in Adobe lllustrator, Photoshop, and InDesign

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |Research and Ideation Elective 2.00 56
2. |Creation, Color Surface Lab, Prototyping Elective 4.00 112
Total (elective) 6.00 168

Target competences

The students:

e can identify, classify and evaluate phenomena of color application, color
perception and color effects in a wide range of current usage;

e are familiar with current developments in integrated, interdisciplinary
color design and are able to develop, describe and experimentally apply
working methods and techniques;

e are able to identify, test and expand a relevant issue with its own focus;

e can explore and further develop principles of color design in experimental
artistic studies;

e can plan and document an experimental project and evaluate, visualize,
and summarize the results.
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Modulname:
GEE Color as an Experiment —
Color Perception Lab

Study Program:
Bachelor of Arts in Design

Means of assessment

Presentation, documentation

Type of assessment

Graded examination performance
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Study Program:
Bachelor of Arts in Design

Modulname:
GEE Color as an Experiment —
Color Perception Lab

Module

Module code

GEE Color as an Experiment — Color Perception Lab

GEE 306 GB

Course Course type Course code
Research and Ideation Seminar GEE 306 GB-V1
Teaching professor Faculty Compulsory/elective
Alternating Design Elective

Frequency ECTS SWS Language Group size

Each semester 2.00 2.00 20 participants

Contents

Students work individually or in teams on experimental questions in the field of color in
design. They analyze current trends in color design using case studies, isolate relevant
principles and develop their own experimental projects and studies.

Module

Module code

GEE Color as an Experiment — Color Perception Lab

GEE 306 GB

Course

Course type

Course code

Prototyping

Creation, Color Surface Lab,

Practical course

GEE 306 GB-V2

Teaching professor Faculty Compulsory/elective
Prof. Timo Rieke Prof. Design Elective

Markus Schlegel

Frequency ECTS SWS Language Group size

Each semester 4.00 4.00 20 participants

Contents

Using prototypes, the concepts that have been developed are tested, described and
evaluated. The results will be designed as a Trendbook with a focus on color/surface.
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Study Program: Module:

Bachelor of Arts in Design GEE Free Experimentation
Module Module code

GEE Free Experimentation GEE 399 GB

Module coordinator Faculty

Dean of Studies BA Design

Study Program

Bachelor of Arts in Design

Duration Compulsory/elective |ECTS

1 semester Elective 6.00

Prerequisites for admission to exam

51 credit points from 1st and 2nd semesters.

Units of Study:

Nr. | Course Compulsory/ | SWS | Workload
elective
1. |GEE Experimention 1 Elective 3.00 84
2. | GEE Experimention 2 Elective 3.00 84
Total (elective) 6.00 168

Target competences

The students are able to:

e develop or work on creative/artistic hypotheses using experimental
and research methods;

e work independently;
e adapt academic and interdisciplinary work methods;

e document and self-critically analyze work processes, working
methods and results.

Means of assessment

Presentation, documentation

Type of assessment

Graded examination performance
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Study Program: Module:

Bachelor of Arts in Design GEE Free Experimentation
Module Module code

GEE Free Experimentation GEE 399 GB

Course Course type Course code

GEE Experimentation 1 Practical course GEE 399 GB-V1
Teaching professor Faculty Compulsory/elective
Alternating Design Elective

Frequency ECTS SWS Language Group size

Periodic 3.00 3.00 Design 20 participants
Contents

This unit aims for the experimental, artistic, and research development or elaboration of
a hypothesis. The students individually and in self-organized teams research, experiment
and analyze creative futures and perspectives and discuss and critique them on the basis
of their own design standards.

Module Module code

GEE Free Experime